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2026 Fan Fest

MUSIC - GAMES - GI

As the 2026 football championship game heads to Levi’s Stadium on Sunday,
Feb. 8, the City of Mountain View is welcoming residents and visitors to
celebrate. Enjoy family-friendly activities, local business specials, and community
events that bring the spirit of the game to Mountain View.

Tailgate Party

Warm up for game day with a community tailgate!

Come Downtown on Saturday, Feb. 7, from 2:00 - 5:00 p.m. for music, games,
giveaways, and other fan-friendly fun.

Downtown businesses will be serving up special deals and meals. Check out the
map at the link below to make your tailgate experience complete!

Fan Fest Map

Plan your game-week experience! Use the Fan Fest Map to discover places to
watch the big game, special offers, and activities happening across Mountain
View. Recently added specials/deals:

Dandies Barber Shop: $10 off if you come in wearing your favorite jersey.
Ava’s Market: 10% off on Mishima Reserve wagyu beef patties and Smart Chicken organic patty wings.
Ludwigs: Watch the game and enjoy a chicken wing and beer special!

Oren’s Hummus: Buy three, get two free eight-ounce grab-and-go, catering options.

Agave Mexican Bistro: Dinner and drink specials.

1oz Coffee: Team drink specials.

Books Inc: Buy one, get one 50% off on sports-related books.

Pokeworks: Four musubis for $12.

Rootstock Wine Bar: Special football-themed wine flight.

More deals and event updates at N\ountainView.gov/Fan Fest.
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https://www.google.com/maps/d/u/0/viewer?mid=1L4WHQvGzsyGkPKwq5WPxVm6mTJa6Nm8&femb=1&ll=37.39737902575301%2C-122.08123519365212&z=13
http://www.mountainview.gov/FanFest
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A ribbon-cutting ceremony and grand opening for Downtown Mountain

View’s first retail pop-up shop is scheduled for the first Saturday in February.

MOMENT Mountain View is a one-year retail pop-up program, and is part
of the City of Mountain View’s efforts to activate vacant Downtown
storefronts.

Saturday, Feb. 7

Noon: Ribbon-cutting Ceremony
1:00-8:00 p.m.: Public Grand Opening
MOMENT Mountain View

293 Castro St.

In collaboration with MOMENT, the pop-up shop is located at 293 Castro
St. under the shared retail banner of “Don’t Eat Me.” The pop-up features

four creative small businesses:

® Art by Julia - cozy, nostalgic hand-drawn illustrations by a Taiwanese g
American artist February 71h 2026

® Derptiles - art and merchandise celebrating reptiles, amphibians, and _

. . Moan 1PML - BPML

other niche animals Aibo Cuting Caramary Stors Open

® Karepango - an AAPI-owned apparel and lifestyle brand offering bold
illustrations and positive messaging

® Notebeans Stationery - stationery and art products that blend creativity
with humanitarian causes

293 Castro 51, Mountain Yiew, CA

mamentpopup.com, mourntain-vies

The retail pop-up program initiative has been more than a year in the making and marks a signiﬁcant milestone in the City’s ongoing
efforts to address commercial vacancies.

Artist Reception & Gallery Talk

Join the City of Mountain View for an evening celebrating The Art of
Code Switching, a compelling exhibition by artist Don Hershman at the
Mountain View Center for Performing Arts.

This special event will feature light refreshments and a moderated
discussion exploring the themes behind the exhibition. Hershman's work
invites reflection on lived experience and the nuanced act of adapting
one’s voice, behavior, or expression across different environments.
Guests will have the opportunity to hear directly from the artist about
his creative process and view the exhibition in a relaxed, social setting.

Tuesday, Feb. 17 | 5:30 - 7:30 p.m.
Mountain View Center for the Performing Arts
500 Castro Street, Downtown Mountain View

Admission is free, but space is limited. Please reserve your tickets in
advance attickets.mvcpa.com.

Hosted in collaboration with the City of Mountain View Downtown,
Visual Arts, and Performing Arts committees.
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https://www.momentpopup.com/mountain-view
https://www.momentpopup.com/
https://www.momentpopup.com/
https://links-2.govdelivery.com/CL0/https:%2F%2Ftickets.mvcpa.com%2Feventperformances.asp%3Fevt=734/2/0101019bddbda20b-b098bb31-028b-4a20-b8d1-158965e27604-000000/fv2vmE-T-phBpO-n1QB_mxd3YGv_3FzT2adIpMwK9o0=441

) N 4
K g City of

: Mountain View
~/

Public Art Strategy Update

Mountain View’s creative future is taking shape! As we move into 2026, the City is excited to share a snapshot of the community
outreach efforts for our new Public Art Strategy. This comprehensive 10-year roadmap will guide how we experience art in our
everyday lives, and the initial feedback shows just how much our residents value a vibrant, art-filled city.

Your Feedback by the Numbers
The community engagement phase has been a resounding success, reaching hundreds of people through various platforms:
® 854 visits to the CollaborateMV project website
® 468 participants reached through hands-on pop-up engagement events
® 306 total survey responses submitted

PUBLIC ART STRATEGY SU RVEY SNAPSHOT

To

One thing is clear: the community wants to see more art in the city y Preference
core! Downtown Mountain View emerged as the top choice for new art

' - Types of Art
placements, with 86% of respondents favoring Downtown.

MURALS
Other top preferences include: Functional Art
® Art Types: Murals (56%) and functional art like creative benches or
lighting (43%) were the most requested styles. Sculptures

® Locations: Beyond Downtown, 50% of respondents hope to see art
Where to Place Art

along our parks and trails, and 48% want to enhance transit areas. DOWNTOWN
® The Goal: Most residents believe public art should enrich lives MOUNTAIN VIEW
(63%) and bring a sense of "whimsy and delight” to everyday spaces Parks & Trails
(62%).
Transit Areas
How Your Input Shapes the Strategy
The City is combining public input with guidance from the Visual Arts

Committee, in-depth interviews with local stakeholders, and national CERCLTY) "Provide opportunities For people to
experience art that enriches their lives”

Rele of Art in Mountain View

best practices for public art programs. This blend of community values,
practical considerations, and expert guidance will refine the strategy’s
final goals, priority locations, and recommended action items for the
next decade. The City Council will provide feedback on the draft SSupparEIREgeawaF|seal sy Snramunleg
strategy at a study session in late spring, with final strategy adoption

expected in the fall.
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A new public art installation is coming to the Mountain View Train Depot, made possible through a partnership between the City of
Mountain View and local nonprofit Arts Mountain View, with support from Valley Transportation Authority (VTA) and CalTrain.

The artwork, created by Bay Area-based artist John Patrick Thomas, was commissioned by Arts Mountain View with funding from a
VTA grant and developed with guidance from the City’s Visual Arts Committee and Mountain View Historical Association. De5|gned
specifically for the Train Depot building, the installation
celebrates Mountain View’s history and cultural diversity.
The public art is intended to be highly visible to arriving train
passengers.

Installation is tentatively scheduled for spring 2026, and the
artwork will add a vibrant new visual element to the
Downtown Mountain View Transit Center.

MountainView.gov/Downtown Downtown(@mountainview.gov


https://collaborate.mountainview.gov/public-art-strategy-2025
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Downtown Tree Maintenance

The City of Mountain View is continuing its commitment to
maintaining a healthy, vibrant tree canopy with scheduled street
tree pruning taking place from early January through mid-February.

This proactive maintenance helps ensure that Downtown trees
remain safe, resilient, and well-suited for an urban environment.

Trees play a critical role in our community by improving air quality,

reducing urban heat, providing shade for pedestrians and businesses,
enhancing neighborhood character, and supporting overall
environmental sustainability. Regular care allows these benefits to
continue while protecting public infrastructure and safety.

The pruning work is focused on essential health and safety
maintenance, including improving roadway and building clearance,
preventing tree growth into overhead wires and nearby structures,
and addressing structural concerns such as crossing branches, dead
limbs, and excessive limb weight.

Temporary Impacts

During pruning activities, some on-street parking spaces may be
temporarily unavailable to safely accommodate work crews and
equipment. Residents and businesses may also notice periodic noise
from chainsaws and brush chippers, though contractors will limit
equipment use to avoid prolonged disruption.

Questions or Concerns?

Community members and business owners with questions are
encouraged to contact the City’s Tree Program team at
trees(@mountainview.gov.

The Mountain View Farmers’ Market is a beloved
weekly tradition in Downtown, featuring fresh local
produce, food vendors, and a lively community
atmosphere. The market is typically held at the
Mountain View Caltrain Station. On San Francisco
49ers home game days (from late summer through
early winter) when the station location is unavailable,
the market relocates to City parking facilities.

The Feb. 8 Farmers’ Market will be held at City
parking Lot 12 on Bryant St (between Mercy St and
California St). Lot 12 will officially close to the public
starting Feb. 10, as construction will begin on-site for
a new affordable housing development.

Al future 49er home game market days will move to
City parking lots 4 and 8 on Hope Street (between
West Evelyn Avenue and Villa Street).
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